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The Game Changers
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Convergence

Journalists have to function like PR 
people

PR people have to demonstrate SME value via 
the byline

Sherbeam@AndaCommunications.com | @Sherbeam | http://LinkedIn.com/in/Sherbeam

www.AndaCommunications.com

mailto:sherbeam@AndaCommunications.com
http://LinkedIn.com/in/Sherbeam


Expectations + associations created in the 
minds of an audience 

Creates perceptions...communicating:
 Value
 Personality 
 Ideas

Brand
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A personal identity that stimulates 

precise, meaningful perceptions 

in its audience about the
 

values and qualities 

of a person.

Personal Brand
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What does a Powerful Personal Brand 
look like?
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Experts
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Context

Content

Experts
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Rachel Maddow

Personalities

Sherbeam@AndaCommunications.com | @Sherbeam | http://LinkedIn.com/in/Sherbeam

www.AndaCommunications.com

mailto:sherbeam@AndaCommunications.com
http://LinkedIn.com/in/Sherbeam


Influencers

Derrick Ashong
The Derrick Ashong 

Experience, 
Oprah Radio

• Ordained by Oprah
• Facebook: 4,482
• Twitter: 13,199
• Moving from social 

media to socially 
meaningful media.

“… a mash-up of politics, pop-culture, social media, music and the arts, 
informed by Derrick’s experiences and travels across the globe.
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Powerful Personal Brand

✔ Purpose and Intention
✔ Expertise
✔ Content
✔ Accessibility
✔ Consistency
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Remember - Social media tools are a means to an end!
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Are you using the Are you using the 
right tool for the right tool for the 

job?job?

Your 
Content
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LinkedIn 

(Networker):
 Illustrate professional 

history
 Expand network
 Share articles 
 Connect with thought 

leaders and SMEs

Blog 

(Illustrator):
 Demonstrate 

personality
 Build readership
 Chronicle work
 Avenue for immediate 

coverage (live 
blogging)
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Twitter 

(Connector): 
 Connect with 

influencers, 
audience, sources

 Position yourself 
within a niche or 
industry

 Build network
 Track Trends

Facebook 

(Fan Aggregator):
 Connect with readers
 Build audience
 Chronicle work
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Measuring Effectiveness

1. Ask

2. Attraction

3. Opportunities 

4. Goals

5. Evaluate
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1 / 9 / 90 Rule
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Your brand is part of an ever evolving process

1. Understand your current brand

2. Make decisions about how you want to be positioned and 
perceived

3. Have a presence where your audience dwells

4. Be relevant

5. Be authentic

6. Choose the right tool for the job

Building a Powerful Personal Brand:
Going Forward
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